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Visit 

HCAAonline.org 

for info on 
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deinstallation 
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registration 

• Receptions 

• Artwork by 

Members 

• Join/renew HCAA 

membership 

• & more! 

 

HCAA is celebrating our 30th anniversary as an organization this year. It 
is quite a feat to keep an all-volunteer group going! It takes commitment 
by our members to make everything work. It takes support of each other 
and respect for each artist and their work. What’s great is we have it in 
this organization! It is our GLUE! 
 

Officers/Board: President, Treasurer, Secretary, VP of Sales, VP of 
Marketing positions are currently filled, but we’re always looking for 
people to learn the ropes to become future officers 
  

VP of Sales: Looking for an intern/assistant or replacement 
 

Install Crew: Helps with hanging work, tagging work, taking work down, 
keeping numbers up (Franklins) and in order, photographing work for 
fliers 
 

Curator: Determines where the artwork hangs; Denise Brown and Jan 
Garland curate at Franklins, PGPCC and Fleishers, but, occasionally we 
need members to substitute, as have Delia Mychajluk, Ahmed Alkarkhi, 
and Charlie Reiher in the past 
 

Hospitality Committee: At Prince George’s Plaza Community Center: 
attends receptions, welcomes and record members and visitors, provides 
tablecloths, plates, cups, and napkins; at Franklins, gives tickets to guests 
for free beer or glass of wine, handles guest book 
 

Membership Committee: Keeps track of members, welcomes them 
with information about our installations and website 

 

Please remember to keep your artist profile up to date online at 

hcaaonline.org  

From the President’s Desk: 

Member Volunteers Are the 
Heart and Soul of HCAA 
   
by HCAA President Denise Brown 

 

I would encourage new members who may not have found their niche to 
ask how to volunteer.  Volunteering is one of our requirements. Here are 
the committees and teams you can join to support HCAA: 

 

(continued on page 2) 
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Member Profile: Sandra Broomfield 
  by Delia Mychajluk 

There was creative activity in her family of origin. Her mother made hats and sewed some of the 
family clothing. Sandra’s mother supported her interest in music and obtained a guitar for her, 
which Sandra played through college and still plays.  

 Sandra and two of her four siblings had art contests among themselves when growing up. Sandra’s 
father had an interest in their art and in drawing and reportedly worked with wood. In grade 
school, Sandra won an art competition—a treasured memory. 

 In middle school, she had an art teacher she admired, and learned to look at shapes and other 
formal elements of art. When asked about favorite mediums, Sandra first identifies pen and pencil 
but then names a wide range of materials—whatever she works with. This includes hats and fabric. 

 

 

Two works by Sandra 
Broomfield 

 

(Left) Pyrography on 
plywood with colored 

pencils 
 

(Right) Ink portrait  

Sandra Broomfield is a Washington, DC-based artist who recently joined HCAA. Sandra has an 
associate degree in advertising design, a bachelor's degree in studio art, and a master’s degree in 
counseling psychology. Prior to her retirement, Sandra was an art teacher, and is sensitive to the 
therapeutic nature of art, particularly for individuals with autism. Presently, Sandra is interested 
in show opportunities for her art. 

 

Sandra identifies Lois Mailou Jones as a major art influence and says that Jones’ work influenced 
her getting in touch with her own family and ancestry. Jones had a long and stellar career. She 
taught at Howard University in Washington, DC, and her art was influenced by the work of her 
Haitian designer husband and his interest in tribal art. Jones traveled extensively in Africa, 
where, in 1970, she was commissioned by the United States Information Agency to serve as a 
cultural ambassador to Africa. Her art can be found in the Smithsonian and other art 
institutions. 

 Similar to her identified art influence, Sandra’s work has been shown at the Smithsonian, other 
DC museums, local galleries, and internationally. Sandra’s HCAA profile notes that her work is 
“inspired by life experiences, folktales, along with family stories from Jamaica and America.” She 
is interested in youth, community, and, as noted earlier, particularly the therapeutic value of art. 

 

 

Webmasters: Maintain our website, profiles, calendar; our current Webmasters are looking for 
an intern to train or assist as back-up and to eventually take over 
 

Newsletter Committee: Produces this newsletter for members; needs an additional writer 
 

Anniversary Party: Help plan and execute our October party; see info on page 5 
 
If you’re interested in these or any other form of volunteering, go to our website, HCAAonline.org, 
and click Contact Us to send a message. 
 

It takes all of us to be a success! Be part of the glue! 

 

(President continued from page 1) 
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What Kind of Art Do People Buy? 
 
 
 

Selling art is also much different than selling books or music, which have the advantage 
that multiple copies can be sold. An artist can only sell an original painting once, although selling 
limited edition prints is always possible. But, with original paintings, even when a customer likes 
an artist’s work, in order for an artist to close the sale, the painting must fit the customer’s budget 
and available wall space.  
 

Ideally, most visual artists would like to sell 
their paintings, with the goal of making at least 
enough to recoup the costs of art supplies and 
possibly studio rental, or even deriving a real income 
from their creative efforts. But selling art can be 
complex: how do you decide which buyers to target 
(residential versus commercial)? How much might 
these buyers spend on a painting?  

 

(Name continued from page 2) 

Painting and Selling 
  by Aimee Doyle 

Typically, individuals in the residential market are looking to decorate with art, rather 
than invest in or collect it. According to the blog at BuyWallArt.ca, abstract art, minimalist art, 
and nature-inspired art sales dominated the market in 2024. The blog suggests that abstract art 
appeals to a broad audience “due to its ability to be open to interpretation.” In fact, abstract art 
accounts for nearly 20% of art sales worldwide. The blogger noted that, “In 2024, minimalist 
art focusing on subtle textures, monochromatic color schemes, and understated 
compositions is expected to perform well. This trend aligns with the broader movement 
towards minimalism in interior design, which emphasizes creating serene and 
uncluttered spaces.” It makes sense that abstract art can be particularly popular among first-
time buyers, likely because people are looking for colors and shapes that coordinate well with 
their home furnishings.  
 
 
 

The BuyWallArt blogger comments that traditional landscapes and other forms of 
nature-inspired art have seen a resurgence (possibly due to modern environmental 
concerns), and that these genres resonate with the consumer who wants to bring the 
beauty of the outdoors indoors. Art that depicts landscapes, wildlife, and botanical 
elements (large flowers or plants) sells well. Landscapes and seascapes are also soothing 
and lend serenity to rooms. A search on Etsy.com for “top selling art painting” (filtered for 
“original painting”) confirms these trends. The search revealed that nature-themed art depicting 
landscapes, flowers, and animals dominated. Impressionistic and abstract interpretations also 
seem to sell well. In addition, there is a growing demand for sustainable art created using 
eco-friendly materials and practices. 
 
 
 

Recent years have seen a revival of pop art, mixed media art, and “personalized 
art.” In an era of customization, paintings of local scenes, such as recognizable landmarks and 
community spaces, are popular. Pet portraits and paintings of customers’ houses—usually done 
from photographs supplied by the customer—are much in demand as commissioned art.  
 
 
 

Not that any of this means an artist should “paint to the market.” It’s important to follow 
one’s artistic vision, which may not include abstracts, landscapes, or commissioned pet portraits. 
But, then again, most artists like to make some money from their art. The professional advice, 
according to a blogger at BuyWallArt, is that “artists must balance artistic integrity with 
market preferences.”  
 
 
 

 
Carolyn Thornton at Arts and Ales 2022 

(continued on page 4) 

https://buywallart.ca/


 
 

  

 
 

HCAA Calendar 
 
July 12: 9 AM  Franklins Installation “Cornucopia of Colors” 
 
July 12: 9:45 AM Fleisher’s Installation “Cornucopia of Colors” 
 
July 20: 2 PM  PGPCC Installation “Cornucopia of Colors” 
 

 TBD: check website Franklins Reception, on a Sunday, 3–5 PM 

 
 

 

 

(Painting and Selling continued from page 3) 

 
Finally, size matters. According to an online article in Art Review in March 2023, 

smaller paintings tend to sell better. This is because smaller works are usually priced lower than 
larger works, can fit into smaller spaces, require less of an aesthetic commitment (i.e., the entire 
room does not need to be designed around the artwork), and are easier to store.  
 
 
 

How Much Do “Ordinary” People Spend on Art? 
 
 
 

Nonwealthy individuals’ spending on art varies greatly, but it generally ranges from 
$500 to $10,000+ per piece. That’s a large range, but Google search results offer some useful 
insights. The good news is that middle-class individuals seem to be buying more original art. 
Many middle-class collectors are focused on more affordable options, with transactions under 
$10,000 increasing significantly in recent years. While the middle class may not be able to afford 
multimillion-dollar masterpieces, they represent a significant portion of the art market, 
particularly at the affordable end, and are increasingly drawn to works by emerging and 
midcareer artists, as well as prints and other accessible formats by well-known artists.  
 
 
 

 In 2021, in the “accessible art market,” almost 50% of the works sold for under $1,000. 
In advice to would-be collectors and home decorators, a general rule of thumb suggests 
budgeting at least $100 for a small, simple painting by an unknown artist, and $1,000 or more 
for larger or more complex works, or those by well-known artists. Artwork by emerging artists 
can range from $200 to $800, while pieces by midcareer artists may cost $1,000 to $5,000. 
Some middle-class buyers might spend several thousand dollars on a single piece of art they 
admire; upper middle-class buyers could potentially spend even more.  
 
 
 

And there is more good news: although solid economic data isn’t available yet, there is a 
growing trend of people wanting to purchase local art. People are interested in community 
connection, unique pieces, and affordability. Many like the idea of supporting local artists. And 
there is increasing interest in art investment among younger generations, particularly 
Millennials and Gen Z. 
 
 
 But whether one is creating art, buying art, or selling art, overall, the local art market in 
Maryland looks good. The National Center for Arts Research recently ranked Maryland first in 
public support of the arts, as well as fifth overall for the most arts-vibrant states. “The data 
consistently show us that Marylanders value the arts,” said Maryland State Arts Council (MSAC) 
Executive Director Steven Skerritt-Davis. 
 
 
 

Maryland On Top! 
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Save the date! HCAA 30th Anniversary Party! 
Sunday, October 5, 2-5 PM 

Bladensburg Waterfront Park 

Waterfront Studio 

Eat, Drink, and Be Arty 
Catered food, nonalcoholic cocktails and beverages, art, HCAA history,  

and YOU! 

 

 

 

 

HCAA Current Exhibits 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
"The most regretful people on earth are those who felt the call to creative work, who felt their 
own creative power restive and uprising, and gave to it neither power nor time."  
 Mary Oliver (American poet) 
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Bladensburg Waterfront Park 
outdoors.pgparks.com/Sites/Bladensburg_
Waterfront_Park.htm 
 
Fleisher’s Jewelers 
fleishersjewelers.com 
5200 Baltimore Ave., Ste. 103 
Hyattsville, MD 20781 
301-699-5553 
 

Franklins Restaurant and Brewery 
Franklinsbrewery.com 
5123 Baltimore Ave. 
Hyattsville, MD 20781 
301-927-2740 
 
Prince George’s Plaza Community Center 
Pgparks.com 
6600 Adelphi Rd. 
Hyattsville, MD 20782 
301-454-1400 
 
 

HCAA Board Officers 
 

  President: Denise Brown 

  Vice President: Sally Ann Rogers 

  Vice President: Delia Mychajluk 

  Vice President Sales:  

Monna Kauppinen 

  Treasurer: Diane Elliott 

  Secretary: Margot Braswell 

 

THANK YOU! HCAA EXHIBIT SPONSORS 

 

 

Hyattsville Community Arts Alliance 
PO Box 37 
Hyattsville, MD 20781 

 
Email: HCAAonline@gmail.com 
 
 HCAA Newsletter: Diane Elliott, Aimee 
Doyle, Delia Mychajluk, Pete Pichaske 
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